GR:

O Nikog Matpvog yevvnOnke to 1982 otnv ABrva Kat TpogpXETAL Ao TOV XWPO TOU LELWTIKOU
Top£a. Exel epyaotakn epnelpia otoug KAASoUG TNG ZTpatnyLkng Emkowvwviag, tou Marketing
Kal TnG Atopyavwong EknAwoswv otnv ABriva kat to Aovdivo. Exel Ontevoel o S1eUBUVTIKEG
B€0e1g SladnULOTIKWY ETALPELWY, KABWC KAl WS oUUPBOUAOC OTPATNYLKAG ETLKOWVWVLOG LEYAAWY
ETALPLKWYV TIEAATWV, TIOALTIKWYV, popEwv Kot SlteBvwy start-ups.

Elvatl andgottog tou Tunpatog Mreppavikng NMwoooag kot @hoAoyiag tng Ohocodikng 2XoANg
Tou EBvikou Kamodiotplakou Mavemiotnpuiouv ABnvwy kabwg kat Katoxog MetamtuyLtakou
Tithou Emikowvwviog kot Méowv Mallkng Evnuépwong amo to Maveniotruio tou Newcastle.
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